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Project:
Promotional Work

Client:
Senior Flexonics 
Pathway

As a legacy company, SF 
Pathway had the issue that 
all of their materials were 
disjointed and not cohesive 
having been created at 
different times.

Solution was to create 
a secondary branding 
element, and make the 
pieces more unified.

BEFORE



AFTER



Problem:  The loss of power or efficiency as the 
result of a failed turbine crossover expansion 
joint is a serious problem for any power 
generating station. The failure of a crossover 
assembly generally occurs as a result of a crack 
in the bellows and is seen as escaping steam or 
moisture on the outside of the crossover piping.  
In many cases, the bellows is not accessible 
without disassembly of the crossover and weld 
repairs to bellows are rarely successful.  

Solution:  Refurbishment of a crossover expansion joint can 
put it back in service for many more years. Senior Flexonics 
Pathway is the recognized industry leader in the refurbishment 
of turbine crossover expansion joints.  

Turbine crossover expansion joints are generally pressure 
balance type expansion joints where the pressure thrust of the 
flow bellows is balanced by the pressure thrust of the balance 
bellows.  By eliminating the pressure thrust loads on the turbine 
nozzle, only the relatively small spring forces are seen by the 
turbine.  There are generally two main styles of crossover 
expansion joint construction:  Wrapper Style and Open Style.  
The wrapper style (pictured above) utilizes a heavy cover over 
the bellows which also acts as the pressure restraint hardware.  
The cover is bolted to rings on each side of the expansion joint.

The open style crossover (pictured above) utilizes tie-rods 
that run the full length of the expansion joint and act as the 
pressure restraint hardware.  Often there is a thin sheet metal 
cover over these bellows.

There are generally two 
shapes of bellows used 
on crossover expansion 
joints:  Toroidal and 
U-Shape.  The toroidal 
bellows (pictured below) 
are usually found on 
wrapper style crossovers 
and are manufactured 
by hydroforming.  The 
U - s h a p e  b e l l o w s 

(pictured left) are typically found on open style crossovers and 
are manufactured by mechanical forming using an expanding 
mandrel or other methods. 

Engineered Solutions:
CROSSOVER REFURBISHMENT

Wrapper Style Crossover Expansion Joint

Open Style 
Crossover 

Cross Section of a 
Toroidial Bellows 

Cross Section of a 
U-Shape Bellows 

Project:
One Sheets

Client:
Senior Flexonics Pathway

Promotional pieces highlighting
both Symposium and 
Crossover Refurbishment,  
building on unified branding 
elements.



Project:
Website Redesign

Client:
Senior Flexonics Pathway

Revamp of company website, 
spotlighting the strengths and 
core competencies at a glance.

Resources like Webniars and 
One Sheet brochures made 
especially accessible as these 
tools are utilized by the sales 
agent network.

http://sfpathway.com
http://sfpathway.com/videos/
http://sfpathway.com/brochures/


a

affair

2014
Dog

Fashion 
Show & 

Business 
Mixer

Oct. 14, 2014 
6:30-9:00pm

All proceeds go to CARE, a not-for-profit 
501(3) c, foster-based, non-government 
funded organization that is comprised 
primarily of volunteers, and along with 
the support and donations from 
individuals and companies, we strive 
for the rescue, humane care and 
treatment of the dogs of San Antonio. 

San Antonio Shrine Auditorium 
901 North Loop 1604 W 

San Antonio, TX 78258

210.858.8422 
www.caretx.org
    /caretx

For Tickets and 
Sponsorship 

Opportunities:

CARE Fashion Show Flyer_8.5x11.indd   1 9/9/14   11:00 AM
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2014
Dog

Fashion 
Show & 

Business 
Mixer

Oct. 14, 2014 
6:30-9:00pm

All proceeds go to CARE, a not-for-profit 501(3) c, 
foster-based, non-government funded organization 
that is comprised primarily of volunteers, and along with 
the support and donations from individuals and companies, 
we strive for the rescue, humane care and treatment 
of the dogs of San Antonio. 

San Antonio Shrine Auditorium 
901 North Loop 1604 W 

San Antonio, TX 78258

210.858.8422 
www.caretx.org
    /caretx

For Tickets and 
Sponsorship 

Opportunities:

CARE Fashion Show Poster_11x17.indd   1 8/27/14   3:11 PM

Project:
Event Branding 
Promotional Work

Client:
CARE

Poster, Flyer and Ticket for Non-Profit 
Pet Rescue hosting a higher end 
fundraising gala.

Materials created to raise the bar of 
the image of both the event and the 
non-profit.

Campaign made huge impact on 
event attendance, awareness of the 
organization and donations.

a

affair

2014 Dog 
Fashion Show

& Business Mixer

Oct. 14, 2014 
6:30-9:00pm

San Antonio Shrine Auditorium 
901 North Loop 1604 W 

San Antonio, TX 78258

CARE FS Ticket.indd   1 8/27/14   3:03 PM



Project:
Event Branding 
Promotional Work

Client:
CARE

As a first time event, CARE 
needed materials that 
would set them outside 
the pack, and attract the 
attendee they were looking 
for, participants who would 
come for the run, but then 
get involved with the 
non-profit pet rescue.



Project:
Logo + Brand Identity

Client:
Myself

Branding yourself as a creative is 
inherently one of the most difficult 
projects to undertake.  There’s an 
enormous responsibility in that 
process.  You’re putting a public 
face on your process and skill, and 
it’s a showcase to potential clients.  
Would a client put their trust in a 
Graphic Designer whose studio 
or personal brand wasn’t well 
executed?

This brand delivers for me exactly 
what I was trying to achieve. Part 
ranch brand. Part Japanese tsuba. 
Part Flamenco. Part rustic.  Part 
experienced statesman of design.  
It has an easily recognizable icon, 
flexible execution and easy to iterate 
on.

RIGHT:
One of my favorite 
iterations of the brand 
is an homage to 
the old cowboy show 
“Have Gun. Will Travel”, 
reimagined for the 
modern era.



Project:
Logo + Brand Identity

Client:
Law Office of 
John G. Perez Jr.

Identities for lawyers can be a 
unique challenge.  Designers need 
to harness tons of creative power to 
stay away from cliche iconography, 
such as scales, lady justice or gavels 
(not that there can’t be fresh takes 
on these).  Most client-lawyer 
relationships are built on trust, and 
in the case of a small firm, usually on 
the founder.  As a result, many firms 
go for a time honored approach 
of an icon based on a monogram, 
because the name of the lawyer is 
where we are endeavoring to create 
brand equity.

The client is a lawyer who specializes 
in criminal law. I was looking for 
a perfect embodiment of what 
he was after.  Then, the client said 
something during the creative 
brief that was my “aha!” moment, 
that really informed my process.  
“I’m there to help people on their 
worst day, and help them out of a 
situation that was in most cases 
a misstep, not something that 
should define them the rest of their 
lives.”  I liked the idea of that kind 
of personal stake in his clients, and 
completely looking out for their 
interests. The identity completely 
reflects that, while being fresh and 
modern, perfectly at home in any of 
the color combinations within the 
brand.





Project:
Comic Art 
& Event Program Cover

Client:
The S.T.E.P. Organization

Piece for Non-Profit 
Organization holding a 
movie screening and career 
event showcasing the 
accomplishments of women 
leaders and career women in 
the San Antonio Community 
for local students from 
student groups.



Project:
Magazine Cover

Client:
Amaranta 
Alzahar, S.L. 

Ve
ra

no
 2

00
6

Verano 2005
Ejemplar gratuito

VUELVEN LAS
CARRERAS DE CABALLOS
DE SANLÚCAR

EL SEVILLA FÚTBOL CLUB:
UNA VENTANA ABIERTA A EUROPA

EL RETABLO DE
LA VIRGEN DEL ROCÍO:
UNA OBRA UNIVERSAL

HOMENAJE A
ROCÍO JURADO
Y SU PUEBLO

6 Portada Exterior   1 10/21/15   7:04 PM

Photo Composition for 
magazine cover for 
tourist/summer 
magazine 
(Covers plus complete 
publication, including ads)  



Project:
Corporate Identity

Client:
KitchenTech®

Logo and Corporate
Identity for Kitchen
countertop and custom 
kitchen furniture design 
company

Ctra. Chipiona-Rota, Km 2,3
11550 Chipiona (Cádiz)

Tlf: 956 373 405 • Fax: 956 372 624
email: rocio.gerencia@gamastone.com

Ctra. Chipiona-Rota, Km 2,3
11550 Chipiona (Cádiz)

Rocío Rodríguez de la Rosa
G E R E N T E

Ctra. Chipiona-Rota, Km 2,3
11550 Chipiona (Cádiz)

Tlf: 956 373 405 • Fax: 956 372 624
email: rocio.gerencia@gamastone.com



Project:
Corporate Identity

Client:
Café New York

Logo and corporate 
identity for an American 
style coffee house
opening in Spain

Avda. del Ejército, 32 • Local 1-2 • 11550 Chipiona (Cádiz) • Tlfs: 657 195 009 • 657 428 319

Avda. del Ejército, 32 • Local 1-2
11550 Chipiona (Cádiz)

Avda. del Ejército, 32 • Local 1-2
11550 Chipiona (Cádiz)

Tlfs: 657 195 009
          657 428 319

Cafés de diseño
con sabores exquisitos

Auténticos postres artesanos 
con recetas tradicionales

de Estados Unidos



Project:
Corporate Identity

Client:
Plastikos
Cirugia + Laser +

Logo and Corporate Identity 
System for plastic surgeon 
expanding private practice 
into a full service plastic 
surgery clinic

Ctra. El Puerto-Rota, KM 0,4  •  Edificio Alfa, Local B1  •  11500 El Puerto de Sta. María (Cádiz)
Tlf: 956 542 681  •  Tlf/Fax: 956 851 044

Dr. José Luis Nadal de Mora
Col. 6250

Ctra. El Puerto-Rota, KM 0,4  •  Edificio Alfa, Local B1  •  11500 El Puerto de Sta. María (Cádiz)

Dr. José Luis Nadal de Mora
Col. 6250

Ctra. El Puerto-Rota, KM 0,4 
Edificio Alfa, Local B1

11500 El Puerto de Sta. María (Cádiz)

Tlf: 956 542 681
Tlf/Fax: 956 851 044
Móvil: 667 629 233

Su próxima visita

día_________ mes_ _______ hora_________

día_________ mes_ _______ hora_________

día_________ mes_ _______ hora_________

día_________ mes_ _______ hora_________

día_________ mes_ _______ hora_________

día_________ mes_ _______ hora_________

Si no puede venir,
por favor avise con antelación

Tlf: 956 542 681



Project:
Corporate Identity

Client:
Prevensur®

Logo and Corporate
Identity for Workplace
Accident Prevention
Consultancy Firm

María José Montaño Crespo
TÉCNICO SUPERIOR P.R.L.

c./Cruces, 16 - 2º
(Apdo. Correos 129)

11540 Sanlúcar de Bda.
(Cádiz)

Tlf.: 956 385 569
Fax: 956 385 579

Móvil: 617 607 379
Email: mariajose@prevensur.net

c./Cruces, 16 - 2º
(Apdo. Correos 129)

11540 Sanlúcar de Bda.
(Cádiz)

c./Cruces, 16 - 2º
(Apdo. Correos 129)

11540 Sanlúcar de Bda.
(Cádiz)

Tlf.: 956 385 569
Fax: 956 385 579



Project:
One Sheet

Client:
Super-Mex Foods

Single sheet promotion for new 
products as many of these
products were new in
Spain’s national market



Project:
Packaging

Client:
Super-Mex Foods

Packaging for introducing
a new product in the
Super-Mex brand



Project:
2pg Magazine Ad

Client:
Ricky’s Pro-Action®

Double page magazine ad that 
appeared in Spain’s national 
motocross magazines,
Moto Verde and Solo Moto



Cartel Moscatel 2006 18/7/06, 08:491

Project:
Promotional Signage

Client:
Chipiona City Hall, Spain

Signage promoting local 
wine festival, same image 
was also used on tickets and 
programs



Project:
Promotional Signage

Client:
Chipiona City Hall, Spain

Signage promoting local 
classic music festival, same 
image was also used on 
tickets and programs


